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Elan Peltzs home
isn't decorated, it's
merchandised.

By TateGunnerson

Operatingan urbanantiques shop out
of hishomewasn‘tthe planwhenreal-
estate developerElan Peltzbought his
3,000-square-foot Wicker Park condo
in 2003.But he saysit’s no coincidence
thattheunit’s cornerlocationand large
windows are so well-suited for his by-
appointmentshop, Blackwatch ‘68,
which helaunchedin early November:
“It was a paintstore until the developer
rehabbeditasacondo,” Peltzsays.
Peltz, 40, was attracted to the three-
bedroom, two-bathroom space

because ofits high ceilingsand the
spacious lower level,awindowless
enclavethatreceives natural light
fromaskylight-like hole cutintoa
cornerofthe bright livingroom’s floor
onthe groundfloor (a metalfence
reduces the threat of nasty accidents).
The Milwaukee native, who moved
toChicagoin 1991 toattend the
University of Chicago Harris School of
PublicPolicy, says the spacious
bachelor pad gives him something to
growintowhen he has hisown family.
Untilthatday, however, alltheroom
givesPeltzaplacetostorehis
midcentury furnishings, a passion
sincechildhood whenhespenttimeat
hisfather's paperrecycling plantin
Milwaukee.“l saw alot of great stuff
comethrough,”Peltzrecalls.

“Everything from comicbooks,
baseball cards, coins—younameit.”

That'swhen Peltzrealized that other
people’strash could be histreasure—
both aestheticallyand financially.”|
think that passion forunderstanding
thevalue of somethingisfun,” he says.
Sowhen Peltz—who haslong worked
fromhome—decided to makeaside
business out of his penchant for
midcenturyitems,itmade sense to kick
things off from hisown space.

“You can eliminate some of the
contrivances of trying to stage
somethinginashop becauseyou
really dohavealivingroom, bedroom
andkitchen, so people can see how
things fittogether,” Peltzexplains.
“It'sa place where people can come to
tastetheideas.”

36 Time Out Chicago

December 3-9, 2009

TIME OUTCHICAGO.COM



While Peltzsays everythingin his
homeisforsale, thatfactis most
apparentinthefirst-floor livingand
diningrooms. Inthe street-facing
livingroom, you'll find anarmoire
filled with a variety of masculine
accoutrements, including a pair of
brown leather cowboy boots, vintage
men’s wristwatches with new cloth
strapsand ablack-and-white
houndstooth-patterned blanket.

Thatmanly vibereverberates
throughoutthe homeinliberal doses of
blackand white with strategically
placed punches of color: Agrouping of
mustard water pitchers ($95) plays off
arusted metal American Express sign
($575) thathangs nextto the corner
fireplace.Images of Steve McQueen,
Frank Sinatraand President JohnF.
Kennedy are sprinkled throughout, all
men who Peltz says epitomized
midcentury style.“Whetherit’s
iconography, furniture orfashion, they
allkind of come together,” he says.

Thelivingroom leadseitherthrough
Frenchdoorstoaguestbedroomor

1 Peltz has a variety of
furniture stacked in the living
room, includinga tall white
storage cabinet ($595) and a
primitive yellowend table
(5495 restored) atop a metal
ArtDeco green-and-white
dresser ($575).

2 Peltz saves space—and
creates displays at the same
time—by stacking furniture on
top of each other.

3 Atrio of black metal wine
glasses plays upthe
masculine vibe (§145 set).
“They have a terrific Parisian
look [to them],” Peltz says.
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directlyintoalong, narrowdiningarea
thatPeltzusestodisplay clothing.
Vintage clothing, such asahoundstooth
trench coat ($155)and U.S. Naval officers
jacket ($135),isfeatured throughoutthe
room.“Theshopis definitelyareflection
of my personality, butlhavetoget
broaderthanthat, becausel’'mnotthe
onlycustomerhere,” Peltzsays.

Many of the furniture pieces have
seen betterdaysand need to appeal to
awideraudience, soPeltzandone
employee (who helps him source,
refurbish and deliver merch) use the
kitchenand narrow exterior gangway
torefinishthem.

Peltzsays having the shop hasn't
changed hislife much. Working from
homeisold hat,andwhenheisn’t
selling theitems by appointment, Peltz
sayshesellsinthe sameway helives:
by throwing cocktail parties for
friends, colleaguesand customers.

Make anappointmentto shopinPeltz’s
homeby calling414-248-7769 or e-
mailing elanpeltz@blackwatch68.com.
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